                         (March 5, 2009)
Communication Strategy for Domestic Wells 
1. Develop internal web site: Post DRAFT SIR, DRAFT Circular, DRAFT Water Well Journal article, excel file of all wells that had an exceedance (by State), cyber seminar PowerPoint file, press release, and FAQS (February 2009)
2. Host Cyber Seminar on findings (and benchmark exceedances) for WSC Directors, water-quality specialists, NAWQA Study Unit Chiefs, and other appropriate personnel, as well as interested personnel in the Regions and Office of Communications (March 5th , 2009)
NOTE: ARHNs will follow up with WSCs, particularly those not in attendance, to make sure they have access to critical information (list of exceedences by State; communication strategy for MCLs and HBSLs, etc)

3. Brief Federal agencies and others on major findings and implications, as needed (March 2009)

· DOI 
· EPA (Headquarters, Region 1, other Regions, as needed) 
· CDC 
4. Finalize (March 2009):

· Press release (Pixie in collaboration with regional and headquarters staff and Office of Communications) 
· FAQs
5. Congressional briefing, in cooperation with National Ground Water Association and National Institute of Health, March 27, 2009; possible meeting with Environment Public Works Committee in the afternoon
6.  Develop and post materials on external website providing links to SIR, Circular, Water Well Journal, podcast, downloadable graphics, domestic well calling card, cyber seminar PowerPoint file, press release, FAQs, and related links (launch morning of March 27, 2009) (Leslie, Pixie, and Jeff with James Ulrich)
7.  Highlight material as Science Pick and on USGS websites [www.usgs.gov (featured topic) and http://water.usgs.gov (What’s New)] (March, 27 2009) (Pixie with Office of Communications)
8.  Send email-announcement to key committee staff and to members, providing direct access to the domestic well website and press release (March 2009) (Kathleen Gohn and Pixie; after congressional briefing in late March 2009)
9.  Send email-announcement to stakeholders in the NAWQA contacts-database, providing direct access to the domestic well website and press release (after congressional briefing in late March 2009). Use WSCs and regions to help broaden the stakeholder base.
10.  Distribute information through organization’s membership forums (end of March 2009)
· Short narratives of key findings, adaptable for email, list serves, newsletters, and other forums
· Contact key personnel of trade associations and professional societies
· Contact editors of science outlets 
11.  Develop derivative articles in forums of selected organizations (Spring/Summer 2009).
12.  Continue distribution of findings and implications through conferences/workshops/follow-up meetings and briefings.
13.  For additional information on the domestic-well assessment, please contact:

Leslie DeSimone

USGS Hydrologist and Water-Quality Specialist
U.S. Geological Survey

10 Bearfoot Road
Northborough, MA 01532
Email: ldesimon@usgs.gov
Phone: (508) 490-5023
14. For additional information on the communication strategy, please contact:

Pixie Hamilton
 USGS Hydrologist and Communications Coordinator
U.S. Geological Survey

1730 East Parham Road
Richmond, VA      23228

Email: pahamilt@usgs.gov
Phone: (804)-261-2602
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